ANNEX 2 – COURSE DESCRIPTION
Course Title
Course Title
Course Type
Level
Year/ Semester
Teacher’s Name

Profession: Journalist
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Master
2nd year / 3nd Semester
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See below
Laboratories/
15
Lectures / Week
(Teaching
Week
Methodology)
The main objective of the course is to bring together the future journalist

Course Purpose
and Objectives

with the basic and necessary knowledge that every professional must possess
in order not only to meet the daily demands, but also to update his / her
knowledge and adapt to the technological changes. This course offers the
foundation for the exercise of the journalistic profession.
Initially, it presents the secrets and techniques of reporting, respecting the
fullest possible coverage of the subject and the transfer to the citizen of the
necessary comprehensive and valid information that allows him to form a solid
view without adding unnecessary information. It describes the most important
of the different kinds of reporting from the whole range of information:
political,

social,

economic,

labor,

sports,

international,

cultural,

technological, travel, fashion, etc. Their presentation aims to highlight the
particularities of each piece of reporting and the knowledge the journalist
needs and / or develops in order to handle its peculiarities with ease and
efficiency. The unifying element that permeates every story is the journalist's
insistence on looking for the truth and unfolding all aspects of every subject,
even the most obscure or distant, always providing meaningful and accurate
information.
A central place in the journalistic work is the interview, as the tool that allows
not only the journalist but also the citizen to come face-to-face with the
interviewee, and chat with front-line people, either because they chose it or
for random and conjunctural reasons. Numerous examples from Greece and
abroad show that the interview may evolve from a public relations affair that
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offers nothing more to what we already know to a top political event that will
allow the citizen to get deeper and even revealed on behalf of the respondent.
A decisive role in this effort is played by the experience, preparation and
education of the journalist himself, who must always insist on his questions,
must come back again and again when he is not satisfied with the answers and
must not suffice for evasions or generalizations.
The course insists on these two skills that are indispensable to every

journalist: how to report correctly and how to conduct an interview. Both of
them are examined from a critically point of view before passing on to actual
training. As an example of the skills taught up to here and in order for the
students to familiarize themselves with different specialties in journalism we
chose travel journalism as an example coupling it with nation branding so as
to show a clear case of how journalism and communication overlap (or fight
each other). The student will then acquire skills about presenting the content
he/she has produced using modern off and online tools that make the first
step to the digitalization of content which will follow in END614
A distinctive place in every kind of media in recent years has been tourism
journalism. It is the creation and need of a time when man travels as easily
and cheaply as never before, inside and outside his own country. Travel
journalism is much more than the transfer of scattered impressions and
unrelated information. It requires knowledge of history and diligent
engagement with culture, music, arts, the cuisine of other people, and of
course of its modern life, politics and the economy. Prevarings, stereotypes
and commonality only as a deforming lens function. National branding is also
imperative in a changing world, with the need to often redefine it by decision
of local authorities and governments. It serves the goal of claiming a different
or, more often, a better position in the conscience of the people of the world.
In a landscape that is overwhelmed by different media, the way in which a
story is presented is neither self-evident nor given. Every instrument, from
the newspaper and the radio, to television and the internet, given the
different techniques and tools that flourish in its environment, has its own
presentation rules. Any devaluation of these peculiarities, from the extent of
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the news to the possible accompaniments of it (photography, music, etc.), is
at the expense of the journalistic subject, not being seductive enough to the
potential public. On the other hand, in-depth knowledge allows the journalist
to make his/her reporting more attractive by reaching out to new audiences
and managing to keep up with the demand for high visibility and visitation for
a long time.

Finally, the students familiarize themselves with the notion and the
essentials of entrepreneurship which is a major development in how
journalists are working today and is closely linked to the study of journalism
in Europe (taught in END524). The crisis across all the business models in
which journalism has been functioning for decades requires every journalist
to think and decide on issues that are not just about producing the content.
They also concern the financing of a journalistic project, its promotion and its
commercial handling and management. The significance of the journalist's
role as an entrepreneur or project manager is due to the decline in newspaper
and magazine circulation, the reduction of advertising costs and the erosion
of labor relations in journalism, as reflected in wage cuts, multi-employment
and flexibility in labor relations. It is an environment that also offers
opportunities and original tools for financial support to a project, away from
established sources of finance (banks or large media), such as crowdfunding.

Learning
Outcomes

Upon successful completion of this Module students will have
accomplished the following learning outcomes and will be able to:
Knowledge


Are familiar with the rules that accompany the report.



Perceive the peculiarities of each individual medium in order to
increase the efficiency of each reportage.



Are familiar with the peculiarities of the interview as a separate and
projected type of journalism.



Can establish a conversation plan tailored to each individual event
serving the end result.
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Know the different elements of travel journalism: from history and
politics to sport and gastronomy.



Are aware of the historicity that accompanies the story as a means of
acquaintance with other cultures.



Learn as many of the different tools available to the current journalist
to present the informative content.



Are aware of how the means of presenting a piece of news dictates
one way or another and how they are presented.



Are aware of costing concepts that accompany each journalistic work.



Know the importance of cash flows in the context of financial
management.



Are aware of the need to draw up a strict and detailed budget to
accompany any journalistic work.

Comprehension


Understand the changes in the information map as a consequence of
the wider economic environment.



Understand how the quality of democracy is influenced by different
political messages and changes in the geography of Information.



Are aware of the historicity, ie the conjunctural nature of the posttruth.



Understand that different sources lead to different conclusions in the
same survey.



Perceive the progress made in the forms of expression and the need to
renew the vocabulary.

Application


Can report using different techniques: on-site research, archive
searches, talks with experts.



Can transfer the report to a particular media by selecting the
information that responds to the topic.
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Complete the interview of a prominent person regardless of the
thematic field in which they are moving (politics, culture, sport, etc.)



Transcribe and convey to the media a conversation in an audienceoriented manner.



Reach in depth every place or country that is the subject of reporting.



Compose a report that exacerbates the curiosity, interest and love of
the reader for the country or place.



Choose the kind of presentation that suits the content or the audience
that they seek to address.



Combine as many presentations as possible by increasing the potential
audience.



Plan the implementation of a project in relation to the available
financial means.



Can choose those resources that match the resources available each
time and do not exceed them.

Analysis


Analyze the steps each reportage has to follow until the issue is
complete.



Include the content of reporting in the wider social and political
context, increasing its credibility.



Distinguish the non-visible motives and aspirations of each interviewee
and stand critically and cautiously towards his words.



•Analyze the wider implications of what is said in an interview in the
context of annotation and interpretation.



Analyze on the basis of historical events and developments of longterm behaviors and options that seem to be foreign or incompetent.



Are critical and reject labels in order to re-launch and claim a place in
international competition.



Analyze the impact and impact of each presentation.
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Are aware of the most modern and influential presentation tools.



Analyze individual tasks and work of large scale and complexity
projects.



Incorporate the necessary activities into the broader economic,
accounting, labor, tax and communication environment.

Synthesis


Collect the most useful reporting material to produce a new set of
information to promote.



Composing knowledge of different scientific fields so that they can
handle complex research topics (eg knowledge of Labor and Social
Policy Economics to investigate the impact of a change on
unemployment benefits).



Composing information and assessments to the questions to produce a
body of questions that concentrates and reflects timeliness.



Ensure that the questions themselves in each interview involve
questions posed by society and not just the Media or the journalist, so
that the audience in the questions recognizes themselves.



Treat, as far as possible, behaviors seemingly unconnected with each
other: climatic, religious, gastronomic, clothing, etc.



They seek to highlight the unifying, homogenizing elements in the
description of a place or country.



Connect speech and image, motion and sound as they aspire to gain
public attention.



Achieve the best possible presentation using lower-tech media.



Compile, evaluate and compare projects on the one hand with the
execution of the project on the other, following the limitations set in
their preparation.



Bring different stages of production into a single and coherent whole.

Evaluation


Find the new elements in the coverage and research that highlights a
reportage.
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Discard misspellings, repetitions, and misleading information in a
reportqge that does not add anything significant.



Distinguish important elements that can be said in an interview so that
the journalist returns to them and persists.



Find remarkable data to highlight content with titles, motto, posts
through Social Media Networks etc.



Distinguish the memorable elements of each city or state.



Evaluate the positive or negative impact on the reputation of a place
that so that they can contribute to reversing it, knowing what data
should be shown.



Are in touch with the newest technological developments so as to
incorporate in their content any useful and propelling technical
innovation.



Discard outdated or impersonated presentation styles.



Evaluate the most appropriate and efficient means based on available
resources.



Estimate the financial cost and the benefit of each different choice
and energy included in each journalistic work.

ΕΝΔ511, ΕΝΔ512,

Prerequisites

Course Content

Co-requisites
None
ΕΝΔ513, ΕΝΔ521,
ΕΝΔ522, ΕΝΔ524
With the use of printed and electronic material, new media and social
networking, in the Module offered in the 2nd year of study the following
subjects are developed:
1.

Reportage without borders

2.

Interview techniques

3.

Travel journalism and nation branding

4.

Techniques and content tools

5.

The journalist entrepreneur

The module focuses on:
• Exercising in different kinds of reportage.
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• In handling any interview for any Medium.
• Understanding the notions of tourist journalism and national branding as
well as in the tourism reportage.
• Introducing the philosophy of available electronic tools so they can use them
in the best possible way.
• Familiarizing with project funding procedures.

Teaching
Methodology

Distance learning
1 group- meeting at the beginning of the year, as part of the Retreat program
and 7 at least, teleconferences during the semester. The teleconferences
are being recorded, so that students have access to them in their own time
and space.
At the beginning of each Unit the student is introduced into the Unit’s content
through a short educational video.
The Tutor exploits all the technological tools offered by the eClass Platform
of the Open University of Cyprus and in particular the modern and
asynchronous communication tools for interaction and support of the
students.
The teaching material (compulsory and optional bibliography) is posted on
the eClass Platform, as well as all other teaching material (open access ebooks, video links, links, self-assessment activities), etc.
Teaching is also being enriched by teleconferencing of invited speakers on
subjects of the Unit.
At the same time, students will assess their learning through evaluation of
two graded assignments, two educational activities and the final exam, and
not graded self-assessment exercises and complementary educational
activities.

Basic Bibliography



Rich C. (1997) Ειδησεογραφία και ρεπορτάζ, μια διδακτική μέθοδος, Εκδ.
Έλλην, Επιμέλεια Νίκος Σαρρής, 9: «Η διαδικασία συγγραφής».



Rich C. (1997) Ειδησεογραφία και ρεπορτάζ, μια διδακτική μέθοδος, Εκδ.
Έλλην, Επιμέλεια Νίκος Σαρρής, 11: «Φτιάχνοντας το κύριο μέρος του
άρθρου».
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Maguire M. (2015). Advanced Reporting. Essential Skills for 21st Century
Journalism, chapter 4 “The Eyes Have It”, p. 59-75.
https://www.academia.edu/30038107/Advanced_Reporting



Handbook of journalism, reporting and writing basics,
http://handbook.reuters.com/?title=Reporting_and_Writing_Basics



Holmes Steven, Reporting is the key to good journalism,
https://niemanreports.org/articles/reporting-is-the-key-to-good-journalism/



Reed, Sada & Harrison, Guy. (2019). “Insider Dope” and NBA Trade
Coverage: A Case Study on Unnamed Sourcing in Sport Journalism.
International Journal of Sport Communication. 12. 419-430.
10.1123/ijsc.2019-0012.



Forde, Shawn & Wilson, Brian. (2017). Radical Sports Journalism?:
Reflections on ‘Alternative’ Approaches to Covering Sport-Related Social
Issues. Sociology of Sport Journal. 35. 1-36. 10.1123/ssj.2017-0162.



Reed, R. (2001). (Un-)Professional discourse?: Journalists’ and scientists’
stories about science in the media. Journalism, 2(3), 279–298.
https://doi.org/10.1177/146488490100200310



Καϊμάκη, Βάλια και Παναγόπουλος A.. Βέλτιστες πρακτικές στην
επιστημονική επικοινωνία: case study, η εκπομπή infocafe του Α'
Προγράμματος της ελληνικής ραδιοφωνίας. Εισήγηση στο συνέδριο
«Μέσα & έξω από το εργαστήριο: επιστήμη και τεχνολογία στη δημόσια
σφαίρα». 14-15/03/2014, Αριστοτέλειο Πανεπιστήμιο Θεσσαλονίκης,
Θεσσαλονίκη.



Morrell, B., Forsyth, R., Lipworth, W., Kerridge, I., & Jordens, C. F.
(2015). Rules of engagement: Journalists’ attitudes to industry influence
in health news reporting. Journalism, 16(5), 596–614.
https://doi.org/10.1177/1464884914525705



Rögener, W., & Wormer, H. (2017). Defining criteria for good
environmental journalism and testing their applicability: An
environmental news review as a first step to more evidence based
environmental science reporting. Public Understanding of Science, 26(4),
418–433. https://doi.org/10.1177/0963662515597195



Hermann, A. K. (2016). Ethnographic journalism. Journalism, 17(2), 260–
278. https://doi.org/10.1177/1464884914555964
9



Strauß, N. (2019). Financial journalism in today’s high-frequency news
and information era. Journalism, 20(2), 274–291.
https://doi.org/10.1177/1464884917753556



Damstra, A., & Boukes, M. (2018). The Economy, the News, and the
Public: A Longitudinal Study of the Impact of Economic News on
Economic Evaluations and Expectations. Communication Research.
https://doi.org/10.1177/0093650217750971



Høiby, M., & Ottosen, R. (2019). Journalism under pressure in conflict
zones: A study of journalists and editors in seven countries. Media, War &
Conflict, 12(1), 69–86. https://doi.org/10.1177/1750635217728092



Karlsson, Michael & Hellekant Rowe, Erika. (2019). Local Journalism
when the Journalists Leave Town. Nordicom Review. 40. 15-29.
10.2478/nor-2019-0025.



Hahn, O., Stalph, F., & Steller, T. (2018). Virtual Foreign Correspondence:
Experimental Instructions in Digital Foreign News Reporting. Journalism
& Mass Communication Educator, 73(1), 4–17.
https://doi.org/10.1177/1077695817745249



Cushion, S., Lewis, J., & Kilby, A. (2020). Why context, relevance and
repetition matter in news reporting: Interpreting the United Kingdom’s
political information environment. Journalism, 21(1), 34–53.
https://doi.org/10.1177/1464884917746560



Maguire M. (2015). Advanced Reporting. Essential Skills for 21st Century
Journalism, chapter 5 “Talking your way to the Story”, p. 75-93.
https://www.academia.edu/30038107/Advanced_Reporting



Hunter M.L, Story-based inquiry: a manual for investigative journalists,
κεφ. 4 «Using Human Sources” σσ. 38-49
http://unesdoc.unesco.org/images/0019/001930/193078e.pdf



Interviewing Principles,
http://www.columbia.edu/itc/journalism/isaacs/edit/MencherIntv1.htm
l



How to conduct a Face to Face Interview for Journalists,
http://www.wikihow.com/Conduct-a-Face-to-Face-Interview-forJournalists
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Tips for interviewing,
http://pages.uoregon.edu/sponder/j641/Interview.htm



Βίντεο: Shooting a Documentary Style Interview - Video Tutorial,
http://youtu.be/k-2zrWh82iU



Βίντεο: BBC journalists' interviewing techniques



https://youtu.be/dHUn6zSGEJ8



Rutakumwa, R., Mugisha, J. O., Bernays, S., Kabunga, E., Tumwekwase,
G., Mbonye, M., & Seeley, J. (2019). Conducting in-depth interviews with
and without voice recorders: a comparative analysis. Qualitative
Research. https://doi.org/10.1177/1468794119884806



Velthuis, O. (2016). The production of a newspaper interview: Following
the story at the business desk of a Dutch daily. Journalism, 17(7), 899–
914. https://doi.org/10.1177/1464884915583771

Great interviews of the 20th century, compiled by The Guardian


Bill Clinton by Sarah Boseley (audio),
https://www.theguardian.com/world/audio/2008/aug/12/bill.clinton.cli
mate.change.obama



Fidel Castro by Herbert Matthews
http://www.nytimes.com/packages/html/books/matthews/matthews02
2457.pdf, comments by Tariq Ali,
https://www.theguardian.com/theguardian/2007/sep/20/fidel-castronotoriety-popularity



Margaret Thatcher by Terry Coleman
https://www.theguardian.com/theguardian/2007/sep/19/greatinterview
s, comments by Michael White,
https://www.theguardian.com/theguardian/2007/sep/19/margaretthatcher-terry-coleman-interview



Scott Fitzgerald by Michel Mok,
https://www.theguardian.com/books/2007/sep/18/classics.fscottfitzger
ald, comments by Jay McInerney
https://www.theguardian.com/books/2007/sep/18/classics.fscottfitzger
ald1
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Adolf Hitler by George Sylvester Viereck
https://www.theguardian.com/theguardian/2007/sep/17/greatinterview
s1, comments by Ian Kershaw
https://www.theguardian.com/theguardian/2007/sep/17/greatinterview
s



Malcolm X by Alex Haley http://www.malcolmx.org/docs/int_playb.htm, comments by Gary Younge
https://www.theguardian.com/theguardian/2007/sep/16/malcolm-xscaring-white-america



The Sex Pistols by Bill Grundy
https://www.theguardian.com/theguardian/2007/sep/15/greatinterview
s (transcript), https://youtu.be/0knFHyDD150 (youtube), comments
Malcolm McLaren
https://www.theguardian.com/theguardian/2007/sep/15/greatinterview
s2



Marilyn Monroe by Richard Meryman
https://www.theguardian.com/theguardian/2007/sep/14/greatinterview
s



Francis Bacon by David Sylvester (τρεις συνεντεύξεις)
https://www.theguardian.com/theguardian/2007/sep/13/greatinterview
s, comments by Damien Hirst
https://www.theguardian.com/theguardian/2007/sep/13/greatinterview
s1



Δήμητρα Γαλάνη από τον Ανταίο Χρυσοστομίδη
https://www.playboy.gr/stories/synenteyxeis/otan-i-dimitra-galanimiloyse-gia-ton-ratsismo-tis-omorfias/



Και ακόμα, ο τότε πρόεδρος Μπαράκ Ομπάμα στο Vox.com (video)
https://www.playboy.gr/stories/synenteyxeis/otan-i-dimitra-galanimiloyse-gia-ton-ratsismo-tis-omorfias/



Ιορδανίδου Σ. (2017), «Κατασκευή και Διαχείριση Εικόνας Τόπου:
Εισαγωγικές Σημειώσεις και Οδικός Χάρτης», στο: Με αφορμή την Κρήτη:
Από το Place Branding στην Ταξιδιωτική Δημοσιογραφία, Αθήνα:
Μεταμεσονύκτιες Εκδόσεις/Advanced Media Institute.
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Ασλανίδου Α. (2017), «Ταξιδιωτική Δημοσιογραφία: Από τον Ηρόδοτο στα
Μέσα Κοινωνικής Δικτύωσης», στο: Με αφορμή την Κρήτη: Από το Place
Branding στην Ταξιδιωτική Δημοσιογραφία, Αθήνα: Μεταμεσονύκτιες
Εκδόσεις/Advanced Media Institute.



Καϊμάκη Β. (2017) «Nation Branding – Προσεγγίζοντας την ελληνική
περίπτωση», στο: Με αφορμή την Κρήτη: Από το Place Branding στην
Ταξιδιωτική Δημοσιογραφία, Αθήνα, Μεταμεσονύκτιες Εκδόσεις/Advanced
Media Institute.



Rosenkranz T. “Becoming Entrepreneurial: Crisis, Ethics and
Marketization in the Field of Travel Journalism.” In: Poetics, 54 (: 54-65.
https://www.academia.edu/21557208/_Becoming_Entrepreneurial_Crisis
_Ethics_and_Marketization_in_the_Field_of_Travel_Journalism._In_Poetic
s_54_2016_54-65



Duffy, A. (2018). ‘I realised then how “Parisian” Egypt was’: challenges
and rewards of de-westernising travel journalism. Media, Culture &
Society, 40(8), 1151–1166. https://doi.org/10.1177/0163443718764791



Duffy A. “WHEREVER I GO, THERE YOU ARE”: The mobility/mooring
paradigm in travel journalism. Journalism Studies. 2018;19(6):863-880.
doi:10.1080/1461670X.2016.1238317.



Duffy A. The road more travelled: how user-generated content can lead
to homogenized travel journalism. Continuum: Journal of Media &
Cultural Studies. 2015;29(6):821-832.
doi:10.1080/10304312.2015.1073686.



Pirolli B. Travel Journalists and Professional Identity. Journalism Practice.
2017;11(6):740-759. doi:10.1080/17512786.2016.1193821.



Cocking B. News Values Go on Holiday. Journalism Studies.
2018;19(9):1349-1365. doi:10.1080/1461670X.2016.1272066.



Infographics For Beginners: The Ultimate Guide,
https://venngage.com/blog/create-infographics



Making Better PowerPoint Presentations,
http://cft.vanderbilt.edu/teaching-guides/technology/making-betterpowerpoint-presentations/
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Cartwright Jamie, 14 PowerPoint Presentation Tips to Make More Creative
Slideshows [+ Templates], https://blog.hubspot.com/marketing/easypowerpoint-design-tricks-ht



Reynolds Garr, Top Ten Slide Tips, http://www.garrreynolds.com/presotips/design/



Andrews RJ (2019). «Most information has nothing to do with data: 3
lessons from designers to sharpen your data storytelling»,
https://public.tableau.com/en-us/s/blog/2019/02/most-informationhas-nothing-do-data-3-lessons-designers-sharpen-your-data



Bouchart Μ. (2018) This is what the best of data journalism looks like,
https://medium.com/data-journalism-awards/this-is-what-the-best-ofdata-journalism-looks-like-6f1713d60479



Chen, P. S., Wilson, N., Chen, G. M., & Chang, C.-W. (2015). Longer,
Higher Quality Videos Preferred by News Viewers. Newspaper Research
Journal, 36(2), 212–224. https://doi.org/10.1177/0739532915587291



Bock, M. A. (2012). Newspaper journalism and video: Motion, sound, and
new narratives. New Media & Society, 14(4), 600–616.
https://doi.org/10.1177/1461444811421650



Bock, M. A. (2016). Showing versus telling: Comparing online video from
newspaper and television websites. Journalism, 17(4), 493–510.
https://doi.org/10.1177/1464884914568076



McIntyre K, Lough K, Manzanares K. Solutions in the Shadows: The Effects
of Photo and Text Congruency in Solutions Journalism News Stories.
Journalism & Mass Communication Quarterly. 2018;95(4):971-989.
doi:10.1177/1077699018767643.



Aitamurto, T. (2019). Normative paradoxes in 360° journalism: Contested
accuracy and objectivity. New Media & Society, 21(1), 3–19.
https://doi.org/10.1177/1461444818785153



Gyori, B., & Charles, M. (2018). Designing Journalists: Teaching
Journalism Students to Think Like Web Designers. Journalism & Mass
Communication Educator, 73(2), 200–217.
https://doi.org/10.1177/1077695817713424



Loosen, W., Reimer, J., & De Silva-Schmidt, F. (2017). Data-driven
reporting: An on-going (r)evolution? An analysis of projects nominated for
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the Data Journalism Awards 2013–2016. Journalism.
https://doi.org/10.1177/1464884917735691


Amit-Danhi, E. R., & Shifman, L. (2018). Digital political infographics: A
rhetorical palette of an emergent genre. New Media & Society, 20(10),
3540–3559. https://doi.org/10.1177/1461444817750565’



Somerstein, R. (2018). ‘Stay back for your own safety’: News
photographers, interference, and the photographs they are prevented
from taking. Journalism. https://doi.org/10.1177/1464884918789227



Maares, P., & Hanusch, F. (2020). Exploring the boundaries of journalism:
Instagram micro-bloggers in the twilight zone of lifestyle journalism.
Journalism, 21(2), 262–278. https://doi.org/10.1177/1464884918801400



Jeanneney, J.-N. (2010), Η ιστορία των Μέσων Μαζικής Ενημέρωσης από
την εμφάνισή τους ως τις μέρες μας. Κεφ. 13: «Οι αρετές του μικτού
τομέα», σελ. 372-403, εκδ. Δημ. Ν. Παπαδήμα.



McChesney, W. R. (2005), Υπάρχουν αριστερά ΜΜΕ; Κεφ. 3: «Το
Παλιρροϊκό κύμα της εμπορευματοποίησης», σελ. 40-56, εκδ. Monthly
Review Imprint.



3 ways entrepreneurial journalists can successfully pitch their projects,
https://www.poynter.org/news/3-ways-entrepreneurial-journalists-cansuccessfully-pitch-their-projects



ΚΕΜΕΛ, Οδηγός Σύνταξης Επιχειρηματικού Σχεδίου για νέα ηλεκτρονική
επιχείρηση



https://www.kemel.gr/articles/odigos-gia-nea-ilektroniki-epiheirisi



Πού θα βρω χρηματοδότηση για την επιχείρηση μου;



http://www.startupgreece.gov.gr/el/content/%CF%80%CE%BF%CF%85-%C
E%B8%CE%B1-%CE%B2%CF%81%CF%89-%CF%87%CF%81%CE%B7%CE%BC%CE%B
1%CF%84%CE%BF%CE%B4%CF%8C%CF%84%CE%B7%CF%83%CE%B7-%CE%B3%C
E%B9%CE%B1-%CF%84%CE%B7%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%
B5%CE%AF%CF%81%CE%B7%CF%83%CE%B7-%CE%BC%CE%BF%CF%85



ΚΕΜΕΛ, Δημιουργία πλάνου μάρκετινγκ και πωλήσεων,



http://www.kemel.gr/articles/dimioyrgia-planoy-marketingk-kaipoliseon-0



Επιχειρηματικότητα και Επικοινωνία,
https://eclass.ouc.ac.cy/enrol/index.php?id=285
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Επιχειρηματικότητα και λογιστική,
https://eclass.ouc.ac.cy/enrol/index.php?id=285



Επιχειρηματικότητα και πνευματικά δικαιώματα,
https://eclass.ouc.ac.cy/enrol/index.php?id=285



Brouwers, A. D. (2017). Failure and understanding-with in
entrepreneurial journalism. Journal of Media, Business Studies, 14(3),
217-233. https://doi.org/10.1080/16522354.2018.1445161



Dyer, J. (2019). Journalists-Turned-Entrepreneurs on How They Built
Their Businesses, https://niemanreports.org/articles/journalists-turnedentrepreneurs-on-how-they-built-their-businesses/

Assessment

Language

Written Assignments
Activities
Final Exam

40%
10%
50%

Greek
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