A MOPEAZ AIAZMAAIZHZ KAI MIZTONOIHIHE THX NMOIOTHTAZ THX ANQTEPHX EKMAIAEYZHE
CYQAA THECYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION A\ P

ENTYNO: 500.1.03

20vTopo Mpo@iA Akadnuaikou NMpoowrikoU / ZUvTopo Bioypa@iké Znueiwpa

MavemoThpio: AvoikTto MavemoTruio Kotrpou

EmiBeTo: Newvidou

Ovopa: Newvidag

Babuida: Zuvepyalouevo EktraideuTikd MpoowTTiko
ZXOAR: Oikovouiké kai Aloiknon

TuAMa: Aloiknon EmixeipAoswv

EmioTnuoviké lMedio: * MdépkeTIVYK

* E€eidikeuan

Akadnpuaikda MNMpooodévra / TitAol ZTOUdWV

re

OVTAC OTTO TOV TTIo U

Akadnuaikég TitTAog ‘ETog 15pupa TuQpa TiTAog AlaTpiIBAg
PhD in Marketing 1986 University of Bath Management
MSc in Business 1982 University of Bath Management
Administration
Mruyio ota Oikovouikda 1985 AvwTaTtn ZXoAr OIKOVOUIKWY Kal OIKOVOUIKWV
Eutropikwyv EmoTnuwyv
Mruxio otn Aloiknon 1981 AvwTdaTn ZX0oAr OIKOVOUIKWY Kal Aloiknon Emixeipnoswv
Emixeipocwv Eutropikwyv ETioTnuwyv

Mepiodog Epyod6Tnong

Epyodd Totmo Oéo
Ao Méxpi St oS 1
1992 TWPO MavemoThuio Kutrpo KuTtrpog KaBnynt¢ MépkeTivyk
1987 1992 Kévrpov Epeuvwv Méong KuTtrpog AvaAuTrg/ZuuBoulog
AvaToAng MA&pPKETIVYK

Academic Staff Short Profile



Kipia dpBpa o€ €mICTNUOVIKA Tr£p|06|Ku ME KPITEG, MOVOYPOUQPIEG, BlBAla £K500'£I§ ouvedpiwyv. Na kataxwpnbouv Ta

A/IA ‘ETtog TitAog AAAol cuyypa@eig EmoTtnuoviké Topog 2eA.
Mep108IKO Kal
Ekd6T1ng / Zuvédplo
1 2021 “Social media marketing F.F. Liand J. Larimo Journal of the 49 (1) 51-70
strategies: Definition, Academy of
conceptualization, taxonomy, Marketing Science
validation, and future agenda“
2 2020 “Exploring frontline employee- S. Kutaula, A. Gillani, and International Journal XX(X) XX-XX
customer linkages: A D. Palihawadana), of Human Resource
psychological contract Management
perspective”

3 2019 “The role of exporters' B. Aykol, T. Fotiadis, A. Journal of 27(4) 58-80

emotional intelligence in Zeriti, and P. International
building foreign customer Christodoulides Marketing
relationships”

4 2019 “Being innovative while being N. Paparoidamis, T.T.H. Journal of Product 36(6) 824-
green: An experimental inquiry Tran, and A. Zeriti Innovation 847
into how consumers respond to Management

eco-innovative product
designs”
5 2019 “The impact of proximity on A. Gillani, S. Kutaula, and Journal of Business 142(x) XXX-
consumer fair trade P. Christodoulides Ethics XXX

engagement and purchasing
behavior: The moderating role
of empathic concern and

hypocrisy”
6 2019 “Revisiting international C.S. Katsikeas and A. Zeriti International 37(3) 405-
marketing strategy in a digital Marketing Review 424

era: Opportunities, challenges,
and research directions”



7 2019

8 2019
9 2018
10 2018

“Personality traits, consumer
animosity, and foreign product
avoidance: The moderating
role of individual cultural
characteristics”

“The power roots and drivers of
infidelity in international
business relationships”

“Exporter-importer business
relationships: Review of
empirical research and future
directions”

“Betrayal in buyer-seller
relationships: Exploring its
causes, symptoms, forms,

effects, and therapies”

O. Kvasova, P.
Christodoulides, and S.
Tokar

B. Aykol, S. Spyropoulou,
and P. Christodoulides

B. Aykol

B. Aykol, J.S. Hadjimarcou,
and D. Palihawadana

Journal of
International
Marketing

Industrial
Marketing
Management

International Business
Review

Psychology &
Marketing

27(2) | 76-96
78 198-
212

27(5) | 1007-
1021

35(5) | 341-
356

A/IA Huepopn
via
1
2
3
4
5
6
7
8
9
10

Aigbvig / TomikA

* Na karaywpnBei o xwpog, n moAn K.T.A.

TomroBeoia*

P6Aog otnv

‘Ex@egon



EpeuvnTtikd Projects. Na kataxwpnBouv ta mévre (5) mio mpoéo@ata Kal AAAa TTEVTE (5) eTIAeypuéva — (UEYIOTOG

ap. &éka (10)

A/IA Huepounvia TitAog Emiyxopriynon Po6Aog oto Epeuvnriko
ATTO: Projects *
1
2
3
4
5
6
7
8
9
10

*PoAog aro Epeuvnriko Project: my Emornuovikog Zuvroviotng, Médog Epeuvnrikng Ouadag, Epsuvnrrg, Bonbog Epsuvniig, aAAa.

ZupuBouAeuTIKEG YTTNPETieg R/Kal ZuppeToX o€ ZupBouAia / EmTpotrég - Na karaxwpnéouv

ol TTEvTE (5) TIo TTPOCPATEG

A/A MNepiodog Opyaviouoég TitTAog Oéong N Yrnpeoiag Kupieg ApaoTnpioTnTEG



BpaBevoeig / AigBveig Alakpioelig (61rou epappodletal). Na kataxwpnBouv ol TTEVTE (5) TI0 TTPOCPATEG KAl AAAEG TTEVTE

5) emIAeypéveg — (MEYIOTOG ap. SEKQ

Ref. Date Title Awarded by:
Number

1

O O NOOPA WN

10

AAAeg Alakpioelg. Na kataxwpn0ouv ol Tévte (5) mio TpocParteg Kal AAAeG TTEVTE (5) eIAEypéveG — (MEYIOTOG ap. SEKA

A/IA Hpepopunvia TitAog Kupieg ApaoTnpioTnTEg

O o NOOPA WN PP

[EEN
o



