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ANNEX 2 — COURSE DESCRIPTION
Course Title Understanding Media: the Message
Course Code ENA512
Course Type Compulsory
Level Master
Year/ Semester 1st Year / 1st Semester
Teacher's Name -
ECTS See below Laboratories/
10 Lectures / Week (“Teaching None
) Week
Methodology”)

Course Purpose
and Objectives

Aim of this module is to guide the students to comprehend how the concept
of the "message"” is part of the wider functioning of a society. At the same
time, this module offers a robust theoretical framework to test the correctness
of his/her personal subjective theories regarding the Media and the
necessary skills and different approaches. Thus, the student will be able to
comprehend the advances of specialized technical and professional skills in
journalism and applied communication in the second year of studies, but also
to understand the concept of "active citizen" in media literacy. In addition this
module has a strong methodological orientation, providing students with the
fundamental qualitative and quantitative tools to proceed with their
dissertation, with the ambition that students that complete END511 and
END512 will have a sound knowledge of the crucial parts of a dissertation or
any research project: The process of writing a solid literature review, the
formulation of research questions or hypotheses, the methodological tools,
and the results.

This module functions as a bridge between the scientific knowledge offered
by ENA511 and ENA521 and the development of in-depth knowledge in the
fields of applied communication, journalism and media literacy. This bridging
is accomplished by studying the "message", the ways it is constructed, where
it aims at and which mechanisms it activates.

Students familiarize themselves with basic tools that are necessary to
approach the scientific texts in which knowledge about the function of the
"message” is encoded, as it comes from the wider area of Communication
and Journalism, having as an interpretative "compass"” the notion of the
"active citizen" and the need of media literacy.

At the same time, the effect of media evolution on the message itself is
analysed as well as the way in which the "message" aspires to influence
decision-making processes. Since the goal of strategic communication and
media is the broader concept of persuasion, in the sense of changing or
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consolidating attitudes, the "active citizen" is called upon to recognize the
ways in which the "message" is perceived and evaluated.

The analysis of "public discourse” is then examined and basic research
techniques are presented, both in qualitatively and quantitatively. The
functions of communication and journalism are constantly changing, mainly
due to the development of the Internet and the Social Media.

Precisely because of the rapid mobility of the "message" and the exchange
of messages in public discourse, the concept of "we" and "you" is being used
as an interpretative scheme. Thus, students are invited to recognize the
ways in which a message "places" and separates the members of the social
reality and, at the same time, to explore how the students themselves, as
professionals of journalism, communication and media literacy interpret their
collective and individual identity.

Learning
Outcomes

Upon successful completion of this Module students should be able to:

Knowledge

e Be aware of the evolution of the Media and the impact that technology
advances have on them.

¢ Know how the logic of the Media, and in particular the New Media,
leads to a differentiation in approaches.

e Trace contacts and pathways between political and social, insofar as
they relate to the operation of the Media.

e Present their findings scientifically and critically analyze scientific
literature.

e Define the concept of the variables: Independent Variable,
Dependent Variable, Intervening Variable, and the notion of the
“prerequisite” condition.

e Be familiar key methodological tools, both qualitative and quantitative
and comprehend scientific findings

e Recall the mechanisms of rhetorical grouping and recognize
stereotypical features and demonization processes.

Comprehension
e Recognize the difference between social, regulatory, professional
and “common sense” theory.
e Understand the historical evolution of narratives and message forms
and their role in different societies.
e Recognize the difference between theories of the media and theories
on the media
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Recognize cognitive biases in a message and their effect on message
creation

Understand the decision-making mechanisms and recognize the
effect of emotion on rational judgement.

Application

Use the proper methodological tools according to the research
guestions and/or hypotheses

Use the causal relationship to for working hypotheses and research
questions in scientific writings.

Check the content of a “message” for biases

Control changes in the wider environment of media resulting from
technology changes, so that students can adapt to different message
construction strategies

Produce scientific knowledge through the operationalization of
research methods and critically interpret their results.

Recognize logic fallacies and errors in rational thinking and the effect
of emotion on decision-making processes.

Analysis

Demonstrate how communication and journalism, as fields of
message creation and composition, have emerged from social
structure, over time and at various levels, and therefore express and
co-produce this social structure.

Analyze the content of the messages by methodological and scientific
adequacy.

Appreciate the different ways in which a person collects information
to make an evaluation of his / her social environment.

Analyze approaches to media power and decode the impact of their
messages on "public opinion".

Synthesis

Define the theories about the operation of the news production
mechanisms, through the representations of the social phenomena
they generate.

Evaluate critically the theories taught, recognizing the constantly
changing dynamics in the theories of the Media and by extension their
influence and messages.

Design a scientific research, combining pre-existing scientific theories
with research methods and thus generating new knowledge.
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Evaluation

Evaluate the content of a message, focusing on the effects of
cognitive errors and biases.

Critically review research findings and discuss possible
methodological errors and manipulation techniques.

Evaluate the rhetoric of legitimation and de-legitimation.

Critically evaluate the content of the messages and their impact.
Evaluate alternative constructions of a causal relationship, of an
argument, that is, of a message.

Prerequisites

None Co-requisites None

Course Content

With the use of printed and electronic material, new media and social
networking, in the Module offered in the 1st year of study the following
subjects are developed:

1. Introduction to Research methodology. Instrumentalization of
theories and interpretation of results

2. Technology and Society. Technological determinism and
sociocentric approaches

3. Decision Making: Political behavior as a process

4. Exploring “Public Discourse”. Content, Classification and
Interpretation

5. Understanding the “Other”. The notion of Ethnocentrism

The Module focuses on the:

Basic methodological and research methods, qualitative and
guantitative, enhancing critical thinking

Interpretation of research findings and their alternative encodings.
Evolution of the Media and the interaction between media and
Society.

Effect of the "message" on the decision-making processes
Exploration of the qualities of a message, subject to persuasion
Understanding of the term "active citizen" and its qualities and skills
Critical evaluation of research findings in the media

Understanding of the mechanisms that create a "demonized
otherness" in terms of identity

Teaching
Methodology

Distance Learning (7 Teleconferences during the semester)

Bibliography

Compulsory Bibliography




DMOPEAZ AIAZ(DAAIZHZ KAI MIZTOMOIHIHE THX NOIOTHTAZ THX ANQTEPHZ EKMAIAEYZHE

4 |
\.. "i

CYQAA THE CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

[P
Ny, 4
\'.\‘ /"/
- s

Introduction to Research methodology. Instrumentalization of theories and
interpretation of results

VanEvera, S. (2000), Eicaywyn otn MeBodoAoyia tng [oAiTikng
Emotiung, ABnva: EkJ. Mowdtnta. [KepdAaio 1, (oeA.21-64)]

Takag, E. (2015), «Tig Mtaig; MNvwolakég MepoAnyieg otnv Amodoon
Atiotntag: Ot XtpeBAwoelg otnv Akouota Xpnon g Attiwdoug
2uoxetiong. Emokomnnon Oswpiag», Occasional Paper No 1, Asukwoia:
Advanced Media Institute, Avolkto Mavemotipio Kumpou.

Dependent and Independent variables

Technology and Society. Technological determinism and sociocentric
approaches

MakKougiA, N. (2003,) H @swpia tng Malikng Emikotvwviag yia tov 21°
Alwva, ABrva: Ekd. Kaoctaviwtng (ogA.36-65 kat 112-117).

Chomsky on technological determinism.

Michailidis, P. (2018), «[pappaticpoi ota Méoa mou mpodyouv Tnv
d10tnta  Tou ToOAitn. Emave@eupiokovtag tn Aéopeuon yua TNV
Kowvwvikn MpoBetikdtnta», oto X. lopdavidou, X. Mamadnuntpiou, A.
BaAoapidou (emy.) «Eyypaupatiopog 2ta Méoa. Media Literacy. Ze
Avalitnon ¢ é€vvola¢c kai NG Agitoupyiac tng», AGnva:

MetapecovUKTIEG EKOOOELG, OEA. 371-394.

Decision Making: Political behavior as a process

Kahneman, D. (2011), ZKéyn apyn Kat ypriyopn, ABrva: Katomtpo (ZeA.
35-54).

Tversky, A., & Kahneman, D. (1974), Judgment under uncertainty:
Heuristics and biases. science, 185(4157), 1124-1131.

FaAavng, I. & Moser, H. (1999), Eicaywyn otnv MoAitikn YuxoAoyia,
ABnva: Namalnong KepdAato 3 (oeA. 87-104) kat KepdAaio 4 (oeA. 105-
120).

BBC: How you really make decisions

Unconscious Emotional Influences on Decision Making



https://www.youtube.com/watch?v=s-fVRJyEvS0
https://www.youtube.com/watch?v=2a7Laa5sB2w
https://www.youtube.com/watch?v=DQX8I6pNCKA
https://www.youtube.com/watch?v=9hvsqaCWJcU
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Exploring “Public Discourse”. Content, Classification and Interpretation

Willig, C. (2015), lMototikéc péBodot épeuvacg otnv YuxoAoyia, ABnva:
Gutenberg. KepdAato 2, oeA. 151-178 kat 211-243.

TowAng, . (2015), «AvdAuon moloTIKWY Oedopévwy: OAAPpaATa,
ouvatotnteg, Oladlkaocieg», Epeuvntiky MeBodoAoyia otic KoIVwVIKEG
Emiotrjueg kat otnv Ekmaiosuon. ZuuBoAn otnv EmotnuoAoyikn Oswpia
kat tnv Epeuvntikn lNpaén, 473-498.

Mmexpdkng, ©. (2010), Ztatiotikn yia ti¢ Emotnueg tov AvBpwrmou Kai
¢ Koivwviag: MéBodot kai lMapadeiyuata, ABnva: ABavng, ceA. 113-
118.

Chi-Square Tests: Crash Course Statistics

Ta yeudn TNC ITATIOTIKAC

Understanding the “Other”. The notion of Ethnocentrism

Tapapdag, A.N. (2007), «EOvokevtplopog kat EupwKeviplopdg oTig
Avamapaotdoelg g Eupwmaikng ‘Evwong: ZntApata MoATikng
Emkowvwviag» oto X. MamabavacomouAog (emy.) AvdAekta 2007,
Adnva: Namalnong, oeA. 234-285.

Hammond, R. A. & Axelrod, R. (2006), “The evolution of
ethnocentrism”, Journal of conflict resolution, 50(6), 926-936.

Ethnocentrism Examples - Animated Review

Assessment
Written Assignments 40%
Activities 10%
Final Exam 50%
Language Greek



https://www.youtube.com/watch?v=7_cs1YlZoug
http://users.sch.gr/mmanol/Didaktiki/TaPsevdiTisStatistikis.pdf
https://www.youtube.com/watch?v=wlyS4zrklww

