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20vropo Mpo@iA Akadnuaikou NMpoocwTikoU / ZUvTopo Bioypa@ikd Znueiwpa

MavemoThpio: MavemoTApio Katrpou

EmiBeTo: O¢eodoaiou

Ovopa: Mépiog

Babuida: AvatrAnpwthg Kabnyntg

ZxoAn: Oikovopikwyv Kal Aloiknong

TuRua: Aloiknong Emxeipfocwy kai Anuéoiag Aloiknong
EmioTnuoviké lMedio: * MdépkeTIVYK

* E€eibikeuon

Akadnpuaikd NMpoooévra / TitAol ZTOUdWV
Ol KATAXWPNOEIG VA Yivouv apXiCovTag atrd Tov 1o uynAo TitAo
Akadnuaikég TitTAog ‘ETog 15pupa TuQpa TiTAog AlaTpiIBAg

A1dakTopIkd 2000 Cardiff University Business School International Marketing
Programme Standardization-
Performance Relationship: An
Empirical Investigation in the
Context of Multinational
Corporations

Mruxio 1996 MavemoThuio Kutrpou Anpooiag Aloiknong Kai
Aloiknong Emixeiprioswv

loTopikd Epyod6Tnong — va Karaxwpenbouv ol TpEl
Mepiodog Epyod6Tnong
Ao Méxpi

Epyod61ng Totrog Oéon

Academic Staff Short Profile



AekéuBpng 2011 2ApEpa MavemoThpio KuTtrpou

AuyouoTog 2006 No£uppng MavemoTApio Kutrpou
2011

louAIog 2002 louAI0G 2006 | MavetmioTruio KOtrpou

N\eukwoia

N\eukwaoia

N\eukwaoia

AvaTTANpwTNG
Kabnyntnig
Emikoupog KaBnyntrig

NEKTOPOG

Kipia apBpa o€ eTIOCTNPOVIKA TTEPIOBIKA PE KPITEG, HOovoypagieg, BIBAia, ekdooeig ouvedpiwv. Na kataxwpnBouv Ta

mwévre (5) o Tpoéo@ata Kal GAAa Trévre (5) emIAeypéva — (MEYIOTOG ap. OEKA

A/IA ‘Etog
1 2019
2 2019
3 2017
4 2015
5 2013

TitAog

The interplay between market
intelligence activities and
sales strategy as drivers of
performance in export
markets

A comparison of formative vs.
reflective approaches for the
measurement of electronic
service quality

An Empirical Investigation of
the Antecedents and
Performance Outcomes of
Export Innovativeness

Why People Quit: Explaining
Employee Turnover Intentions
among Export Sales
Managers,” International
Business Review

The Export Information
System: An Empirical
Investigation of Its
Antecedents and Performance
Outcomes,

AAAol cuyypapeig

Katsikea Evangelia
Katerina Makri

Evangelia Katsikea
Saeed Samiee
Katerina Makri

Katerina Makri
Evangelia Katsikea

Evangelia Katsikea
Robert E. Morgan

Evangelia Katsikea

EmioTnpoviké
Mep108IKO Kal
Ekd61ng / Zuvédpio

European Journal of
Marketing

Journal of Interactive
Marketing

International
Business Review

International
Business Review

Journal of
International
Marketing

Tépog 2eA.
53 2080-
2108
47 53-67
26 628-
639
24 367-
369
21 72-94
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2011

2011

2007

2007

2006

National Export Promotion
Programs as Drivers of
Organizational Resources and
Capabilities: Effects on
Strategy, Competitive
Advantage, and Performance

The Effects of Organizational
Structure and Job
Characteristics on Export
Sales Managers’ Job
Satisfaction and
Organizational Commitment

How Management Control
and Job-Related
Characteristics Influence the
Performance of Export Sales
Managers

Managerial, Organizational,
and External Drivers of Sales
Effectiveness in Export Market
Ventures

Strategy Fit and Performance
Consequences of
International Marketing
Standardization

Leonidas Leonidou
Dayananda Palihawadana

Evangelia Katsikea
Nick Perdikis
John Kehagias

Evangelia Katsikea

Evangelia Katsikea
Robert E. Morgan

Constantine Katsikeas
Saeed Samiee

Journal of
International
Marketing

Journal of World
Business

Journal of Business
Research

Journal of the
Academy of
Marketing Science

Strategic
Management Journal

19 1-29
46 221-
233
60 1261-
1271
35 270-
283
27 867-
890

Ek0éocig (61ToUu eappoderal). Na Kataxwpnoouv ol EvTe (5) o TTpOcPaTeS Kal AAAEG TTEVTE (5) ETTIAEYMEVEG —

Hpepopn
via

(MéyioTOG ap. 8éka (10)

Oéua

Ai1gbvng / TomikA

TomroBeoia*

P6Aog oTnv
‘Ex@egon



* Na karaywpn8ei o xwpog, n moAn K.1.A.

EpeuvnTtikd Projects. Na kataxwpn8ouv ta mévre (5) mio mpoo@ata Kal dAAa révTe (5) emIAeyuéva — (UEYIOTOG

ap. déka (10)

A/IA Huepopnvia TiTAog Emixopiynon PéAog oTo Epeguvnrikd
ATTo: Projects *
1
2
3
4
5
6
7
8
9
10

*PéAo¢ aro Epeuvnrikd Project: my Emarnuovikog Zuvroviatng, MéAog Epeuvnrikng Ouadag, Epsuvntig, Bonbdc¢ Epsuvntic, GAAa.

ZupBouAeuTikég YTnpeoieg R/kan ZuppeToxn o€ ZupBouAia / Emtpotrég - Na kataxwpnouv

ol TTévTE (5) TIo TTPOCPATEG




AIA Mepiodog Opyaviouog TitAog Oéong R Yrnpeoiag Kipieg ApaocTnpidTnTEg

1 Mdaiog 2014- Mepipepeiakn Mpdedpog EmiTpoTreiag
deBpoudpiog 2ME
2016 Neukwaoiag

2 NoéuBpiog 2016- Etalon Group MéAog AloIKNTIKOU ZUuuBouAiou
ATrpiAng 2018 PLC

3

4

5

Bpapevoeig / AigBveig Alakpioeig (61Tou e@appdletal). Na kataxwpnBouv ol TTévTe (5) TIo TTPOC@ATES KAl AAAEG TTEVTE

5) emIAeypéveg — (MEYIOTOG ap. BEKA

Ref. Date Title Awarded by:
Number
1 AulyoucTog Excellence in Global Marketing Research Award American Marketing Association — Global Marketing
2015 SIG
2
3
4
5
6
7
8
9
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AAAegg Alakpioelg. Na kataxwpn0ouv ol évte (5) o TPpOoPaTeG Kal AAAEG TTEVTE (5) ETTIAEYMEVES — (MEYIOTOG ap. BEKA

(10)
A/IA Huepounvia TitAog Kupieg ApaoTnp1oTnTES
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