A MOPEAZ AIAZMAAIZHZ KAI MIZTONOIHIHE THX NMOIOTHTAZ THX ANQTEPHX EKMAIAEYZHE
CYQAA THECYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION A\ P

ENTYNO: 500.1.03

20vTopo Mpo@iA Akadnuaikou NMpoowrikoU / ZUvTopo Bioypa@iké Znueiwpa

MavemoThpio: OIKONOMIKO MANEMIZTHMIO AGHNQN

EmiBeTo: MMAATAZ

Ovopa: M’EQPrioz

Babuida: KAGHIHTHZ

ZXOAR: AIOIKHZHZ EMIXEIPHZEQN

TuAMa: MAPKETINIK KAI EMIKOINQNIAZ

EmioTnuoviké lMedio: * MAPKETINIK KAl ZYMMNEPI®OPA KATANAAQTH
* E€eidikeuan

Akadnpuaikda MNMpooodévra / TitAol ZTOUdWV

re

OVTAC OTTO TOV TTIo U

Akadnuaikég TitTAog ‘ETog 15pupa TuQpa TiTAog AlaTpiIBAg
BSC 1991 OrnA OIKONOMIKHZ
EMZTHMHZ
MBA 1995 OnNA MBA
PHD 1998 UNIVERSITY OF WARWICK BUSINESS SCHOOL An analysis of consumer choice
among national and private
brands.

loTopikd Epyod6Tnong — va Kkaraxwpnbouv ol TpEl
Mepiodog Epyod6Tnong

Epyodort Toto Oéo
ATT6 Méxp! pY ng S n
2000 2003 AUEB ATHENS LECTURER
2003 2010 AUEB ATHENS ASSOCIATE
PROFESSOR

Academic Staff Short Profile



2010 2019 AEUB ATHENS PROFESSOR

Kipia dpBpa o€ €mICTNUOVIKA Tr£p|06|Ku ME KPITEG, MOVOYPOUQPIEG, BlBAla £K500'£I§ ouvedpiwyv. Na kataxwpnbouv Ta

A/IA ‘ETtog TitAog AAAol cuyypa@eig EmoTtnuoviké Topog 2eA.
Mep108IKO Kal
Ekd6T1ng / Zuvédplo
1 1 2019 Shifting consumers into Prieto M, Stan V, Interna 47
gear: car sharing services Lawson S tional
in urban areas Journa
| of
Retail
&
Distrib
ution
Manag
ement
2 2 2017 Car sharing adoption Prieto M, Stan V Transp 101
intention in urban areas: ortatio
what are the key n
sociodemographic drivers? Resea
rch
(Part
A),
3 3 2016 Motivation Recipes for Saridakis C, Oghazi Psych 33
Brand-Related Social P, Hultman M, ology
Media Use: A Boolean— and
fsQCA Approach. Market
ing
4 4 2016 Relationship value: Drivers Skarmeas, D., Zeriti, Journa 24
and outcomes in A. | of
international marketing Interna
channels. tional
Market

ing



10

10

2016

2013

2010

2007

2001

2001

Modeling price-related
consequences of the brand
origin cue: An empirical
examination of the
automobile market
Biologically inspired
approaches to strategic
service design: Optimal
service diversification
through evolutionary and
swarm intelligence models

The role of customer
factors in multiple store
patronage: a cost-benefit
approach.

Structure in product line

management: the role of
formalization in service
elimination decisions.

Random utility models in
marketing research: a survey

Utility-consistent brand
demand systems with
endogenous category
consumption: principles and
marketing applications.

Saridakis C

Tsafarakis, S,
Saridakis, C.,
Matsatsinis, N

Argouslidis P,
Skarmeas D

Argouslidis P

Doyle P.

Market
ing
Letters

Journa
| of
Servic
e
Resea
rch

Journa
| of
Retaili
ng
Journa
| of the
Acade
my of
Market
ing
Scienc
e
Journal
of
Busine
Ss
Resear
ch
Decisio
n
Scienc
es

27

16

86

35

51

32



Ek0éocig (61Tou epappoderal). Na kataxwpnOouv ol EVTE (5) o TTPOCPATES KAl AAAEG TTEVTE (5) ETTIAEYMEVEG —

MEYIOTOG ap. OéKa

A/IA Huepopn Oéua AigOvig / Tommikn TomroOecia* PéAog oTnv
via ‘Ex0eon
1
2
3
4
5
6
7
8
9
10

* Na karaywpn8ei o xwpoc, n moAn K.1.A.

EpeuvnTtikd Projects. Na kataxwpn8ouv ta mévre (5) mio mpoéo@ata Kal AAAa TTEvTE (5) eTIAeypuéva — (UEYIOTOG

ap. &éka (10)

A/IA Hpepopunvia TitAog Emixopriynon P6Aog oTo Epeuvnriké
ATT6: Projects *
1
2
3
4
5
6
7
8
9

[ERN
o



*PbAog oro Epsuvnrikd Project: my Emornuovikog Zuvroviotns, MéAog Epeuvnrikiic Ouddag, Epsuvnrric, Bonbd¢ Epsuvntric, dAAa.

2ulBouUAeuTIKEG YTTNPETiES R/Kal ZuppeTOoXN o€ ZUpBoUAla / EmTpotrég - Na karaxwpnéouv

ol TTEvTE (5) TrIo TTPOCPATEG

AJA Mepiodog Opyaviouég TitAog O@éong | Yrnpeoiag Kupieg ApaoTnpiéTnTeg
1 2010- Industrial Editorial board

Marketing
Management

2 2013- Journal of Editorial board
Product and
Brand
Management

3 2013- International Editorial board
journal of
Retail &
Distribution
Management

4 2014- Journal of Editorial board
Economic and
Administrative
Sciences

5 2000- Greek Mpdedpog
Marketing
Academy

Bpapevoeig / AigBveig Alakpioeig (61rou e@appdletal). Na kataxwpnBouv ol TrévTe (5) TIo TTPOC@ATES KAl AAAEG TTEVTE

(5) emiAeypéveg — (M€yl0TOG ap. Béka (10)
Ref. Date Title Awarded by:
Number




1 2020 Best paper award. Marketing & Retailing. British Academy of Management.
British Academy of Management
Conference, Manchester, UK

1 2016 Best paper award. Marketing & Retailing. British Academy of Management.
British Academy of Management
Conference, Newcastle,UK

3 2015 Yale School of Management & Aspen Aspen Institute
Institute International MBA Case
Competition.
4 2012 Best paper award. Marketing & Retailing. British Academy of Management

British Academy of Management
Conference, Cardiff,UK

5 2008 Emerald Awards for Excellence, International | Emerald
Journal of Retail and Distribution
Management

6 1998 Best Paper Award. Journal of Product and Emerald
Brand Management.

7

8

9

10

A/IA Hpepounvia TiTAog Kupieg ApaoTnpioTnTEg

1
2
3
4
5
6
7






