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To TTPOYPANMA KATAPTIONG TTAPEXEI OTOUC CUUMETEXOVTEC MIA OUVOTITIKA KAl OAOKANPWMEVN KATAvVONOoN
TWV BACIKWY apXWV KOl TTPAKTIKWY YIa ToV oXeDdIOOPO, TNV UAOTToINON Kal TN BEATIOTOTTIOINON MiAC

ouyxpovng aTPaTNYIKAC WNPIaKOU JAPKETIVYK.

To Tpoypappa eoTialel o BEpaTta oTTwg Ta Koivwvika Aiktua, Email Marketing, 2xedlaouoc lotooeAidac,
Online Aiapnuion,Online Anuooiec 2xE0€IC. € KABE &vOTNTA EVOWMATWVOVTAI EPYAAEIQ TEXVNTHG
vonuoouvng Ta OTToia PTTOpoUV va ouvdpduouv oTnv BEATIOTN acloTroinon NG OTPATNYIKAC WN@IOKOU
UAPKETIVYK.

To paBNua dev EXEI TEXVIKO XAPAKTPA, OUTE ATTAITEI ECEIDIKEUNEVEC YVWOEIC TTANPOPOPIKNG.
MEow O1adpPaOTIKWY TTAPADEIVMATWY KAl TTPAKTIKWY OOKACEWV, Ol EKTTAIOEUOMEVOI Ba ATTOKT|OOUV TIC

QeCIOTNTEC TTOU ATTAITOUVTAI YIa TN dNUIOUPYIa KAl UAOTTOINON OTPATNYIKWY TTOU 00nyouv O€ PETPNOIMa
ETTIXEIPNUATIKA ATTOTEAECUATA.
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To TTpoOypappa atreuBuveTal OE:

EpyodoToupEVOUC TTOU OPACTNPIOTTOIOUVTAI OTOV XWPEO TOU PMAPKETIVYK, TNG ETTIKOIVWVIAG ] TNG
ETTIXEIPNMATIKAG AVATITUCNG.
AEITOUPYoUG, uTTeUBuvouG I0TooEAIDAC, WNPIOKOU UAIKOU/ yn@IakNS dlagriuiong Kail o1 OTToiol aoKouvV
KaOrkovTta OTTwG:

- 2XEOI00UOC KAl UAOTTOINCT OTPATNYIKWY JAPKETIVYK Kal ETTIKOIVWVIOC

- AnMioupyia Kal dlaxeiplon TTEPIEXOMEVOU YIA JECOA KOIVWVIKNG OIKTUWONG

- Alaxeipion oxéoswv pe Ta Méoa Madikng Emmikoivwviag (MME) kai TIG 01adIKTUAKES KOIVOTNTEG

- 2Uyypaen Kail eTTIMEAEIQ Yn@lakou Trepiexouevou (bloggers, copywriters, Keiuevoypag@oil)

* [Napox CUPPBOUAEUTIKWY UTTNPECIWY OTOV TOEA TwV social media kai Tou digital strategy
2TEAEXN OAWV TWV IEPAPXIKWY ETTITTEOWYV (aTTO entry-level pExpr management)
ETTixeipnuarieg Tmou €TIOUUOUY va EVIOXUCOUV TIC YNPIOKEC TOUG IKAVOTNTEC UE OKOTTO TNV EVOUVAMWAN TNG
ETTIXEIPNMUATIKAC TOUGC OPACTNPIOTNTAC KAI TNV EViOXUON TNG AVTAYWVIOTIKOTNTAC TOUC.
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2 TOXOI KATAPTIZHZ:

Na OIaTUTTWVOUV TOV QVTIKTUTTIO TNG
WYNOPIAKNG TEXVOAOYiag TOOO OTOUG
OPYQVIOMOUG 000 KOl OTOUG TEAIKOUG

XPNOTEG.

Na T1agivougouv TIG TTapadOCIaKES
Bewpiec Kal €vvoieC HAPKETIVYK O€
OX€EON ME TO YNPIOKO TOTTIO.

Na ouoyetilouv  BaOIKEGC  ApPXEC

OTPATNYIKAG WYNPIOKOU UAPKETIVYK ME
OUYKEKPIPEVEG MEAETEG TTEPITTTWOEWV

Na dlaxwpilouv Kal va KATATAOOOUV
Bewpieg WneIakou MAPKETIVYK,
TTPOKEIMEVOU VO QOKAOOUV KPITIK O€
TIPAYMOTIKEG TTEPITITWOEIG.

* Na opyavwvouv aTtroTEAECUATIKA
OMadIKEG dIadIKATIES TTOU EVIOXUOUV
TNV TTPOCWTTIKI KAl GUAAOYIKN
QAVATITUCN OECIOTATWV.

NQ TEKUNPIWVOUV TIG ATTOPATEIG TOUG
OXETIKA ME TNV ETTIAOYI KAl UAOTTOINON

OTPATNYIKWY WYNPIOKOU UAPKETIVYK.

Na avaTtrtuoouv AoyiKa kal dopnuéva
ETTIXEIPAMATA TTOU UTTOOTNPIOVTaAl ATTO

OXETIKA OEOOUEVA KAl ETTIXEIPNTIOKA

OTOIXEIQ.
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Na avTtirapaadAAouv BewpnTika
TTAQioIa e OKOTTO TNV £TTIAOYN TOU
KATOAANAOTEPOU VIO EQAPOYI) O€
OUYKEKPIUEVEC TTEPITITWOEIC.

Na cuvepyadovTtal o€ OUAdEG E OTOXO
TNV €Caywyn TEKUNPIWPEVWV
OUMTTEPACHATWY KAl TTPOTACEWV.

Na CUPUETEXOUV EVEPYA OTN
JlIapOPPWON OTPATNYIKNG WYNPIAaKoU
MAPKETIVYK, TTPOCAPHUOOUEVNG OE
OUYKEKPIMEVO KOIVO-OTOXO.
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AOMH NMPOI'PAMMATO2.:

EIZAIQrH

O ZYTXPONOZ KATANAAQTHZ
KAI Ol ANAITKEZ TOY

H OAOKAHPQMENH ZTPATHIIKH
WYHPIAKOY MAPKETINIK

KOINQNIKA AIKTYA

ONLINE
AHMOZIEZ ZXEZEIZ
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2 XEAIAZMOZ
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E-MAIL
MARKETING

ONLINE
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EKMNAIAEYTE2:

O Ap.KwvoTavtivog Aswvidou cival KaBnynt¢ Mdapketivyk kai Aioiknong ETTixeipfocwy otn 2XoAn
Oikovopikwyv EmoTtnuwy kai Aioiknong tou Avolktou lNavetmioTnuiou Kutrpou. Eival katoxog AidaKTOpIKOU
(Ph.D.) oto avrtikeipyevo MApKeTIVYK Kal 2Tpatnyikf atrd 1o MNavemmoTriuio tou Leeds (2009), MBA atré 10
MavemoTApio Tou Cardiff (2006) kai TrpotrTuxiakou dirrAwuaTtog (BA) otn Aloiknon Etmixeiprijocwy arré 10
MavetmoTriuio Tou

Middlesex (2004).

Ta kUpla epeuvnTIKA Kal OIOAKTIKA evdlapEpovTa Tou Kabnyntr Aewvidou ETTIKEVTPWVOVTAI OTNV ETAIPIKNA
BiwaoIudTNTA KOl UTTEUBUVOTNTA, OTNV NOIKN TWV ETTIXEIPACEWYV, OTO OIEBVEC HAPKETIVYK, OTO HAPKETIVYK
UTTNPECIWY, ETTIXEIPNMUATIKA HOVTEAQ KAl OTPATNYIKEG, KOl OXEOEIG ETTIXEIPNOEWY. H £€pguva Tou dnuUoCIEUETAl
o€ £YKPITA akadnuaika TTePIodIKA dIEBVOUG Priung, OTTWG, METACU AAAwy, Ta €¢\G: Journal of International
Business Studies, Journal of the Academy of Marketing Science, Journal of Business Ethics, Journal of

Business Research, Journal of International Marketing, Journal of World Business, Tourism Management.

Eival ouvepyaldbuevog ouvtaktng (Associate Editor) oto emoTtnuovikd 1Teplodiko Journal of Business
Research, HEAOC TNG OUVTAKTIKAG ETTITPOTING OTO €TMIOTNUOVIKO TTEPI0BIKG Journal of International Marketing,
KaBwWG Kal TAKTIKOG KPITNG 0€ TTOANG AAAQ onuavTIKA ETTIOTAPOVIKA TTEPIOOIKA. Eival péAog Tou AloiknTikKou

2 UMBouAiou Tou Global Marketing Special Interest Group 1Tou BpiokeTal uTtd TRV alyida Tou American

Marketing Association kai Tou Kévrpou ApioTteiag CYENS.
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O Ap KapoAog A. Matraddag civar AvatrAnpwTthc KaBnyntrc MapkeTivyk otn 2X0Ar Aloiknong Etmixeiprioewv tou MavemmoTnuiou York,

TO OTT0i0 ouyKaTaAgyeTal ota 10 kopugaia TraveTioTipia Tou Hvwuévou BaolAgiou (UK Research Excellence Framework).

‘Exel dlateAéoel emokETTTNG KaBnyntA¢ oto Copenhagen Business School kai oto lMavemoTtiuio ¢ Biévvng kalr oto EBvikG Kal
KatrodioTtpiakd lMavemoThpio ABnvwy. Etriong, diddokel oto Avoixto lMavemmoTthuio Kutrpou. Ta Kupia €peuvnTIKA Kal OIOOKTIKA TOU
eVOIO@EPOVTA ETTIKEVTPUWVOVTAI OTO OTPATNYIKO MAPKETIVYK, TNV ETAIPIKN BIWOINOTATA, TO branding kai 1o d1EBVEC HAPKETIVYK. H €pguva
TOU €£xel dnUoOoleuBei o€ 01OV, EYKpITa ETTIOTAMOVIKA TTEPIODIKA, OTTWC TO Journal of Business Research, European Journal of Marketing
kal International Marketing Review. Eival 1akTIKO¢ KpITAG o010 Journal of Business Research, otov epeuvnTikG Topéa TNG ETAIPIKAG
EuBuvng kai Emixeipnuatikng HBIKAG kal Associate Editor oto Journal of Sustainable Marketing. 2ZuvoAikd, mdvw atmd 40 gpyacieg Tou
€XOUV TTAPOUCIACTEI OTA KOPUPAIia ETTIOTAPOVIKA OUVEDPIA TOU PAPKETIVYK ava TOV KOO0, 0TTwg To American Marketing Association kai
European Marketing Academy.

To mpwto ToU BIRAI0 “HOIKA KatavaAwon” kukAo@odpnoe Tov Mdaio 2023. 'Ewg onuepa, €xel ecac@alioel Xpnuatoddtnon GUVOAIKOU
uwoug £250,000 yia epeuvnTikG £pya oe Eupwtrn Kal AuTikr) AQpPIK JE TTEPIBAAANOVTIKG KAl KOIVWVIKO avTikTuTtro. MNpdogata BpaBeuTnke
ME OUO KpaTIKA Bpafeia peTapopdg Texvoyvwaoiag atrd 1o Y1roupyeio ‘Epeuvacg kal Kaivotouiag Tou Hvwuévou BaoiAgiou. To 2025,

10 TTEPI0DIKG “ENVOY” Tou Opyaviopou Hvwuévwy EBvwv avedEICe we NEAETN TTEPITITWONG TNV KOIVWVIKI ETTIOPOON TOU £PYOU TOU

otnv ['kava.

‘Exel TrpoTadei U0 QopEC aTTd TOUS POITNTES ToU Yia To AvwTaTo BpaReio AIdakTIKAG AplioTeiag Tou MNavetTiotTnuiou York.

‘Exel ekTeV OIOIKNTIKA EUTTEIPIA OE€ METATITUXIOKA TTPOYPAMMOTA KOl €XEl EPYACTEI yIa TNV OUVOEON TWV TIAVETTIOTNUIWY HE TIG
emIXEIPNOEIC. TlapdAAnAa pe Ta akadnuaikd Tou Kabrkovra, €xel uttapgel ouppBoulog Oloiknong o€ etaipeiec (APIVITA, Landmark
Environmental), ekraideutig oTeAEXwV O€ BEpaTa PJAPKETIVYK o€ peyaloug opyaviopoug (Allianz, A.E.H., Alpha Bank k.a.) kal KeVTPIKOG
OMIANTAG O€ akadnuaika Idpuuarta kal opyaviouougs (Ytroupyeio EmmixeipnuatikdétnTag Hvwuévou BaoiAgiou, EBvikn Tpdatreda EANGDOC,
Danone, B-Corp Greece Kk.q.).

H &rrowr) Tou @iAogeveital TAKTIKG aTov EVTUTTO Kal NAekTpovikd TUTTo (Kabnuepivr), ‘EBvog, SKAL.gr, Huffington Post k.a.) kai
o€ TNAEOTITIKEC ekTTOTTEC (Channel 4, Mega TV, ZKAI, One TV, Al Jazeera, OPEN TV).
MeydAwaoe otnv TTOAN TnNS Kopivoou.
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EpyodoTeC

Ol OTTOi0I UVNTIKA PUTTOPOUV VO

AaBouv emmixopriynon atmé tnv AvAA:

ApXIko Ko6oToc: €300

Emixopriynon: €200

TeAiko KooToc: €100

KO2TOZ NPOIMPANVMATO2.

Mn Aikaiouxol Poitntéc & ATTOQOITOI
NG AVAA duvaTtal va uttoAaAouv aitnon Tou AMNKY SikaioUvTal 30% éKTITwon
yla eyypaer Kai TrapakoAolBnaon Tou OTO KOOTOG OUHETOXAG. H EKTITWON

EQAPPOLeTAI OTO APXIKO KOOTOG KAl

[MpoypduuaTog, e KOOTOG CUPMETOXNG:
émeira uttoAoyicetal o Or1A:

ApXIkO Ko6oToc: €300

KooTog: TeAik6 kd6oTOC: €250
€300 + DMNA (TO KOOTOC OCUMMETOXNG META
TNV EKTITWON QVEPXETAI OE
€210 + €39,9 OI1A (19%)
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Avepyol

O1 avepyol TTou TTANPEOUV TIG TTPOdIAYPAPES
OXETIKA PE TO KOIVO TTOU ATTEUBUVETAI TO
TTPOYPANMA, UTTOPOUV VO CUPUETACYXOUV
dwpPEeAv, TTANPWG ETTIXOPNYOUMEVOI ATTO
TNV AVAA:




[NAHPO®OPIEZ INMPOIMPAMMATOZ:

® A

Qpeg dlecaywyng : Huepopunvieg die€aywync: ewpyia Kupiakidou
08:30 — 14:30 03/12 /2025 TnA.: +357 22 411698
04 /1272025 e -mail: kedma@ouc.ac.cy
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